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Image Communication and System
Planning Strategy of City’s Low Carbon Innovation

Hu Min' Lu Xiaocheng’ Zi Wucheng’
(1. Department of Economic Management Hunan Industry Polytechnic College Changsha 410208  China;
2. City Investigation and Research Center Beijing Academy of Social Sciences Beijing 100101  China;
3. Business School Hunan Normal University Changsha 410081 China)

Abstract: The construction and dissemination of low carbon innovation image of a city is a response to global warming changing the
traditional extensive image showing important business card of low carbon city of new features. It is also the basic strategy for the eco—
logical civilization promoting low carbon development strengthening the innovation drive remodeling of low carbon ecological

harmonious  livable modern city image. The image communication of low carbon innovation of a city should be constructed in the six di—
mensional planning model from the aspects of city spirit city behavior ~city visual ~amorous feelings consumer experience economy
feelings and so on. Strengthening communication and planning of it weshould pay attention to the image of the design of low carbon in—
novation establish the concept of low carbon innovation city draw up communication strategy of low carbon innovation city build a

low carbon city for living environment and green infrastructure system enrich the city cultural connotation of low carbon innovation
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and improve the low carbon economy experiences in the city.

Key words: Ecological civilization; Low carbon innovation; City image communication; The six dimensional planning model
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1978 57144 70.7 22.7 3.2 3.4
1985 76682 75. 8 17.1 2.2 4.9
1998 136184 70.9 20. 8 1.8 6.5
2008 320611 71.5 16.7 3.4 8.4
2010 360648 69.2 17.4 4.0 9.4
2011 387043 70.2 16. 8 4.6 8.4
2012 402138 68.5 17.0 4.8 9.7
2013 416913 67.4 17.1 5.3 10.2
2014 426000 66.0 17.1 5.7 11.2
http:  //www. stats. gov. cn/tjsj/ndsj/2015 /indexch. htm.
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