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London Olympic Games and the Construction of China’s National Image
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Abstract; With the speculative method, the paper studies on the crisis that the image of our coun-
try faces and the influences of London Olympic Games on the construction of China’s national im-
age from the perspective of the concept and connotation of China’s national image. 1) Emphases
the construction of China’s image through the process of media communication. 2) Improve na-
tional discourse competence and abandon the generalization of political function of sports; 3) To
show the new concept of sports and avoid excessive promotion of nationalism are the major strate-
gies of the construction of national image in new period. The major strategies and value orienta-
tion to construct the image of China are to make full use of the opportunity of Olympic Games to
turn the world's attention towards Chinese culture and cultivate the participation of the pluralistic
behavior and promote cultural exchanges and communication frankly. Then through the discourse
competence and the effects of Chinese sports delegation and country’s media as well as the indi-
vidual discourse ability and effects of athletes from Chinese sports delegation on the image of a
country to construct China’s national image in the new period.
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