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PTG L2 0 e A IR [t/ ] ] (love/perk/
favour) , XA XS i A B i BT, AnAS R L
B« L | (delicious/strong/great) FIZS B - S5 5¢: [ 4%
¥ ] (full bodied) LA f 4 ¢ : [ #i {H | (health related
benefits) .

[1] Our delicious black teas are loved by most!
The black tea leaves have been fully fermented,
hence they are full bodied and strong, making them
great iced teas as well as hot. Black tea also gives you
the caffeine perk you need in the mornings. Our
Green Tea has been gaining much favour throughout
Asia and even in the West for its health related bene-
fits.
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[2] Rhubarb, a popular ingredient in pies and
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jams, boasts a sweet fragrance and pleasant tartness,
and is rich in dietary fibre, Vitamin C and calcium.
Drink this tea straight to fully enjoy its exotic fla-
vour, or add milk for a more mellow, gentle treat.
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[3] Fruit teas, also known as tisanes, consists
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of a mixture of dried fruits to give you the all good-
ness you need throughout the day.

[4] Thus we created one that can bring smiles,
all without the fuss and frowns. One Gryphon Tea
Gift Card, and plentiful choices. Just choose from the
many gift value options! Whether a treat for partners
or for friends, there’s something for everyone.
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[5] We like to play around with flavours since
the combinations are virtually endless! No matter
sweet, punchy, tart or citrusy, we got them covered.
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[6] Tea is good for hydration, said Ms Wong
Yuefen, a senior dietitian at the National Healthcare
Group Polyclinics. It also helps keep a person's
weight under control and his mind mentally sharp. Re-
searchers from Singapore and overseas have also
found that tea contains chemical components such as
catechins that may prevent diseases.
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Evaluative Discourse Analysis from Postcolonial Perspective
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[7] Savour a jasmine green tea called Tekka
Minute, concocted with the floral garlands of Little
India in mind; or the Cha Cha Changi, dreamt up
from a carefree Singaporean childhood filled with
bandung drinks, which is why the blend combines
French rosebuds with the richness of Tie Guan Yin
tea.
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A Case of Tea Advertisement in Singapore

XIE Chaoqun
(Foreign Language School Of Neijiang Normal University, Sichuan Neijiang 641112, China)

Abstract: Drawing on the theoretical frameworks of Orientalism, Other, and Hybridity, this study attempts to investigate the

construction of evaluative discourse and the negotiation of interpersonal meanings in 32 Singaporean tea advertisement texts through

Appraisal theory from Systemic Functional Linguistics (SFL). It is found that evaluative resources of attitude, graduation and en-

gagement are pervasively deployed in these advertisements, which accommodates the presentation of multi-dimensional interpreta-

tion of the tea culture corresponding to the sociocultural structure and social cognition, albeit with an apparent lack of interpretation-

al facticity.
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