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Value Conflict and Reflection of Urban Brand Communication from the
Perspective of ''Reflexivity"

ZHEN Weiran RONG Jiaqi
[Abstract1Reflexivity as a philosophical and sociological theory refers to multiple connotations including self-refutation self—
criticism  self-control and the reference of cyclic interpretation and construction between self and society. This paper regards this as the
research perspective on the basis of the reflection of the social practice of urban brand construction and communication criticizing the
reflected problems logically and finding out the paradox and value conflict hidden in the spread of urban brands. And it puts forward that
urban communication should be " De-branding" under the guidance of Burke’s identity theory and turn to the internal value return from
the extroversion finally rebuild " city self" with the public life politics at the core.
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