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Tab.1 Assessment index system of city tourism comprehensive competitiveness
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Construction and Empirical Analysis
of City Tourism Comprehensive Competitiveness Assessment
Model: A Case Study of Sixteen Cities in Yangtze River Delta Region

Fang Falin' Yin Lijie' Zhang Chen’
(1. College of Tourism Management Nanjing Institute of Tourism and Hospitality Nanjing
211100 China; 2. School of Geographic Science Nanjing Normal University Nanjing 210023 China)

Abstract: The status of development environment and development achievement are so over-emphasized that
the traditional studies on tourism comprehensive competitiveness cannot meet the requirement for tourism develop—
ment strategic transition tourism policies reform and industrial upgradable development especially under the new
situation of “Twelfth Five-Year Plan”. Based on comprehensive analysis of existing studies on tourism competitive—
ness new assessment model on city tourism comprehensive competitiveness is proposed to adapt to transitional de—
velopment needs. It highlights the urban tourism development force and its innovation includes four aspects: new
background for tourism development diversities of tourism products new elements for tourism industrial develop—
ment and new future development demands internally innovatively and internationally. Taking sixteen cities in
Yangtze River Delta region as an example the conclusion is somewhat consistency and partially difference with pre—
vious studies which suggests its important value for future tourism compelitiveness assessment.

Key words: city tourism competitiveness; tourism industry; potential development; Yangtze River Delta



