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The Field and Space of Cultural Industries in Paris
Huang Hui

Abstract: As an important concept in the contemporary world, “cultural industries”
play a more significant role in urban economy. Since the economic transform in the 1970s,
cultural industries are blooming in Paris, which is the historic, cultural and economic center of
France. In the 21st century, its field and spatial development has gained new momentum. The
paper summarizes this trend and clarifies the development of cultural industries.

Key Words: Paris; cultural industries; city
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