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Bayu Traditional Culture in the Poster Design of City Bus Station

PENG Juan
(Second Teachers College of Chongqing, Chongging 400067, China)

ABSTRACT:: It researches Bayu traditional culture in the poster design of city bus station. Using the poster design of Bayu
traditional culture of the author herself as a case study, it analyzes the present situation of the poster of city bus station and
the function of the poster of city bus station to Chongqing city image construction. It makes the most use of Bayu traditional
culture, passing through modern design and exhibition of the poster of city bus station, to reflect Chongqing city culture of
unique characteristics Bayu.
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Fig.1 "Bayu Impression" series of posters
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Fig.2 "Chongqing Taste" series of posters
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Fig.3 "Chongqing City Gate" series of posters
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Fig.4 "The Painting of the Mountain City" cultural poster

TR A AR S BB T, ORI TR %
AR A B, HFREIE M — A M AR
REPREAR X SEE W BRI SERE A E BURY , Wl BE
S TSR SE Y 5 ER Z AR B VR AT AR
O, W VFERAT RORIR R o X, G E B EARZE
FRZAHRE— ZR N R R I Al X 2L AT L
RaEK. JHh, HRZE ERER LR BRE
S, 7 D0 AP 2R v A IR S R AR AT
Oro V2B E RN BE FUR LR ML A SR P HE
T, T2 ZE P RO, AR 14+ 1527 A (i

4 Z5iE

PRI 2 52wk B B SO i o U R ELE
A G AL RRAR T 1 2 — , B AR e AL L
O E PO A, i A7 VR 2207 T 23 ik —
ARFEMWETE o HE DR T R B AR Rl 7 L2 3
e 3l b, A WS RY FAY S o H BT I Gt i
NI EL , oA SEZ BT e 51

(3]

4]

(5]

(6]

(8]

(9]

[10]

TR, FERE AR BOHM] DR « 1T SEAR H Attt , 2011

XU Mei, HUO Kai.Poster Design[M].Shenyang: Liaoning Fine
Arts Publishing House ,2011.

{3 P SO TT R SIRMIRTTIE QA4 5B ] 2%
THE,2014,35(4) :21—24.

HE Jin.Symbol Design of Han Dynasty Cultural Elements and
Xuzhou City Image[J].Packaging Engineering, 2014, 35 (4) :
21—24.

Ve SR ST SCRK A9 s —— BRI R H
HOBEHIER D] M, 2014(2) :92—93.

FENG Ye.Shaping the City Context Node: Metro Public Art
"Sheng, Dan, Jing and Chou" Design Concept[J].Zhuangshi,
2014(2):92—93.

T Sl T 2% b S g A5 BT SRS AT T[] L TR
2013,34(4) : 62—65.

XU Jin.Research on Design Strategy of City Bus Shelter[]].
Packaging Engineering,2013,34(4) : 62—65.

SRR, T H PRI B G (0 5 SIS B 58 M) AL 52 < vh
28 AL, 2000.

ZHANG Yi, TAN Hong.Research and Chongqing City Image
Positioning]M].Beijing: China Economic Publishing House,
2009.

AR T, FLAREA T - 8 el ——r S — e dul i ) S
WRLJ] 26, 2014(3) : 108—109.

HAO Wei-guo, KONG Xiang—wei.City, Garden: the Regional
Landscape of a City Reflection[J].Zhuangshi, 2014(3) :108—
109.

R BRANEE. 2w R R AR MO T R A
AW A% TAE,2013,34(14) :28—31.

YUAN En-pei, QIU Jie—fei.Research on Region Culture Ele—
ment of Yunnan Native Commodities Packaging Design|]J].
Packaging Engineering,2013,34(14) :28—31.

1o ST B B SORETE AR v B B SR M R AT (0] 286
2014(2):137—138.

GAO Yuan.Analysis of the Innovation Strategy of Blue and
White Porcelain Pattern in Modern Design[J].Zhuangshi, 2014
(2):137—138.

FIT NP G L b BR DU 1) o Rk T [0 AL TR
2012,33(8):100—103.

WANG Ting.Insights of Chinese Character "Touch" Charm
from the Mind View[]].Packaging Engineering, 2012, 33 (8) :
100—103.

WREEAE , B ) 5 2R BT H M E PR 8 PR 2t ae:
2008.

CHEN Lian—nian, HUANG Ji—cun.Advertising Art Design[M].
Chongqing: Chongqing University Publishing House , 2008.



