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The Left Bank of Paris and the East of the Forbidden City:
Deep Integration of Culture Business and Tourism

LI Xuemin
( Beijing Dongcheng District Culture and Tourism Bureau
Dongcheng District  Beijing 100022 China)

Abstract: In modern metropolises more and more orientation nouns are used as cultural landmarks form—
ing a group of representative culture and travel destinations such as the left bank of Paris and the south
bank of London. They all position their development in a comprehensive system integrating culture busi-
ness and tourism which centered on cafes bookstores galleries concert halls art galleries museums and
comprehensive art centers forming a new cultural landmark for urban functional transformation. Under the
requirement of “reducing density and improving quality” of Beijing Dongcheng District launched the re—
gional cultural tourism brand “The East of the Forbidden City” reorganizing the cultural resources and
driving the upgrade of industry and consumption.

Keywords: the left bank of Paris; the east of the Forbidden City; integration of culture business

and tourism



