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Review on City Space Image at Home and Abroad

TIAN Feng-jun, WANG Zhong-lie

College of Tourism and city management, Jiangxi University of Finance and Economics,
Nanchang 330013, China )

Abstract: City space image has important practical value for the management
and planning of city space, which provides an important perspective to explain
the interaction between city residents and environment. Foreign academia had
been studying city space image for years and achieved numerous research out-
puts in both theory and practice, while domestic research has just begun.
Firstly, the research progress on city space image at home and abroad is re-
viewed in detail based on the databases of CNKI and Elsevier Science Direct.
Secondly, this paper compares the similarities and differences of researches
on city space image at home and abroad in three aspects: 1) research perspec-
tives;2) core contents and focuses of research; 3) emphasis and research meth-
ods. Finally, this paper also puts forward the trend on development prospect
of the study on city space image in future. This paper aims to provide impor-
tant references for research of domestic city space image.

Key words: city space image; comparative study; review and prospect



