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Decision of Continuous Participation in Virtual Brand Community : Based on Social Influence Theory

Chen Bensong,Cao Xiyu

(Zhongshan Institute, University of Electronic Science and Technology of China,Zhongshan Guangdong 528402, China)

Abstract: Based on the social influence theory,this paper explores the influence of perceived value of virtual brand community members on so-
cial influence factors in theory. And then it empirically analyzes the influence of social factors on the continuous participation of virtual brand
communities members by using the questionnaire data from community members in bbs. xiaomi. cn. The results show as follows: perceived value
of virtual brand community members is significantly positively related to social influence factors,and social influence factors have significant posi-
tive impacts on virtual brand community members’ decision-making of continuous participation in virtual brand community. Therefore, communi-
ty managers should enhance the perceived value of community members,and promote the interaction between community members to improve
social impact factors,so as to promote the members’ decision-making of continuous participation in virtual brand community.

Keywords: virtual brand community;decision to participate; perceived value;social influence theory

( 57 )

Economic Network Structure of Urban Agglomeration in Chengdu-Chongqing Economic Zone

Cao Weiwei' , Yang Fei' ,Guang Yuxian',Pang Zhenjing'

(School of Economics & Management, Southwest Jiaotong University, Chengdu 610031, China)

Abstract: Based on modified gravitation model, this paper constructs the economic network model for urban agglomeration in Cheng-Yu eco-
nomic zone. Then it empirically analyzes the economic tie strength,network density,network centrality and cohesive subgroups of economic net-
work of urban agglomeration in Cheng-Chongqing economic zone by using social network analysis method. The results show as follows: the net-
work density of overall economic network is at middle-high level and actual economic network has basically formed in Cheng-Yu economic zone;
the economic ties among cities are close,but showing an imbalance obviously;the pattern that core cities such as Chengdu and Chongging drive
the development of other cities has been formed, but hub cities are lacked in this urban agglomeration;subgroups exist actually in this urban ag-
glomeration and the economic interact obviously,but not insufficiently;the interactive extent and depth of economic ties among subgroups need
to be strengthened.

Keywords: Chengdu-Chongqing economic zone;urban agglomeration;gravitation model; economic network;social network analysis
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under the corresponding carbon dioxide emissions under optimization scenario during the period from 2015 to 2020. Results show as follows opti-
mizing energy consumption structure could effectively reduce total energy consumption and carbon dioxide emissions;specifically,by 2020, opti-
mizing energy consumption structure could reduce China’s energy consumption by 347. 086 million tons of standard coal(accounting for about
6. 55% of baseline scenario)and carbon dioxide emissions by 889. 779 million tons(accounting for & 15% of the baseline scenario). Therefore,
China should focus on the development and utilization of nature gas,electricity and other clean energy to realize low-carbon development in the
period of Thirteenth Five-year Development Planning.

Keywords: energy consumption structure;energy demand;carbon emission;low carbon transformation
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