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Design and Development of Paris Couture

FAN Shu,NIU Ji-shun*
(Beijing Institute of Clothing Technology,Beijing 100029, China)

Abstract; The custom process, development history, characteristic and development model of Paris couture were analyzed. The u-

nique marketing model and concept of Paris couture were summarized. It provided a reference for fashion development of other cities in

the world.
Key words: paris; couture; characteristic; marketing model



