(1. 100028;
2. 250022)
N o 30 286
2017—2019
o 286
: D63 TA 11005 - 0566( 2021) 03 - 0073 - 11

Research on the High-Quality Development of Chinese
CITY BRAND:s and Its Influencing Factors

—Based on the Perspective of Coordinated Development
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(1. National Academy of Economics Strategy Chinese Academy of Social Sciences Beijing 100028 China;
2. College of Culture and Tourism UJN Jinan 250022 China)

Abstract: The essence of a city brand is a commitment to meet the needs of people for a better life. The high-quality
development of the city’ s brand system is of great significance for meeting the people” s needs for a better life and thus
promoting the city’ s development of higher quality and more distinctive features. This paper selects 286 prefectureevel
cities in 30 provinces as samples and uses the 2017 — 2019 China City Brand Development Index data to analyze the
level of high-quality development and influencing factors of Chinese city brands by measuring the coordinated
development level and dynamic evolution of city branding. The results show that the level of city brand coordinated
development in 286 Chinese cities is generally in a barely coordinated stage. Among them city livable brands have the

greatest impact on the coordinated development of city brands followed by investment brands and tourism brands. The
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positive impact of city cultural brands and city brand communication is relatively limited but still significant. In
addition cities in different regions scales and stages of coordinated development have different influencing factors for
the coordinated development of their brands. Finally the thesis puts forward some countermeasures and suggestions on
the high—quality development and governance optimization of city branding in the future.
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