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Cultural Turn: The New Logic of Urban Migration among Young University Graduates
Cary Wu Ma Xiulian

(Department of Sociology, University of British Columbia; Social Science Division, Chinese Academy of Governance)

Abstract: The last few decades have seen a ““cultural turn”~ in western literature on urban migration: job and
economic related factors become less important and culture related consumption factors become more and more im-
portant in attracting new migrants. Using a qualitative approach, semi-structured interview, this article shows that
China is also undergoing the® “cultural turn”n urban migration: more and more people make their city choices based
on cultural factors rather than economic factors, young university graduates in particular. For university graduates, the
city is a learning machine, an entertainment machine and they choose to stay in big cities after graduation because
they adapt to urban lifestyle. They participate in city activities, express themselves among peer groups and pursue
individual urban dreams. They want to be part of great cities. Young graduates as creative classes, understanding their
migration logic helps improve the city attractiveness and then promote further development.
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