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Considerations for Building World - class Tourism City

LI Xin - jian
( School of Tourism Management Beijing International Studies University Beijing 100024  China)

Abstract: Building tourism as the strategic pillar industry for the national economy requires a number of world — class
tourism destinations. The breakthrough for building the world — class tourism destination is to construct world — class
tourism city which is also the breakthrough for building the world — class city with Chinese characteristics. In order to
build the world - class tourism city two aspects should be considered: one is to accumulate the ability of influence and
the other is to spread these influences out and meanwhile handling good relationship between the development of
tourism city and destinations around it is also need to be highlighted. Only by taking effective measures for constructing
world — class tourism city standard system recognizing the bottleneck of the developing process and clarifying the direc—
tion for efforts can the goal of building the world — class tourism city be achieved.
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