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A Frame Analysis about the Characteristics and Influencing Factors of Creative Cities

YANG Min LV Qinghua
( Huaqiao University Quanzhou 362021 China)

Abstract: In order to understand the creative cities completely taking the method of literature review this paper concludes
the characteristics and influencing factors in five aspects. In this paper the systematic framework of the creative cities’
characteristics and influencing factors would have a certain reference for future research and practice.
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