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Research on China technology service industry agglomeration and influencing
factors under the perspective of “new” new economic geography:
based on the 222 Chinese cities experience evidence
ZHANG Qing — zheng
(School of Government Peking University Beijing 100871 China)

Abstract: On the basis of “new”’new economic geography theory put forward the theory framework of Technology Service Industry ag—
glomeration to explore China Technology Service Industry agglomeration and development and with the data of 222 cities analysis.

Parse and based on the literature at home and abroad for reference build a relevant model the empirical knowledge spillover informa—
tionization the urban scale the government policy is beneficial to China Technology Service Industry agglomeration show the differ—
ences of regional development based on the heterogeneity characteristic the east and parts of the Midwest agglomeration has a different
path. On this basis based on Chinas urban differentiation and technology service industry development differentiated countermeasures
and Suggestions are put forward.

Key words “new” new economic geography; technology services industry; heterogeneity; influencing factors; city
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Prometheus’ s confusion in gift giving:
Take golden rice’ s global marketing for example
WEI Min' KE Wen®
(1. School of Marxism Studies Nanjing University of Information Science & Technology Nanjing 210044 China;
2. Department of Philosophy Nanjing University Nanjing 210023 China)

Abstract: Trans — gene product golden rice is viewed as a gift for the needy at first but confront resistance during marketing. This can
be due to( a) the ontological aspect: golden rice has been failing to response to the ethical dilemma of “profit — gain” gene product and
it tried to tackle institutional famine with the means applied to simple famine; ( b) the society aspect: translation chain of agencies is in—
appropriately loaded with interest — related aims ~“free rider” phenomenon economical and industry risk that may threat peasants and
so on. So only after golden rice’ s being surrounded with enough consideration can it become a real gift.

Key words: golden rice; gift; bio — piracy



