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Abstract: The culture industry, which is considered as the sunrise industry in the twenty-first century, has an increasingly prominent

position in the economic and social development. It has a good momentum of development in small and medium-sized cities
with the guidance of the national policies for the culture industry and swelling supports from local governments. On the basis
of the analyses of the cultural industry development in the small and medium-sized cities, this article sums up its character—
istics, and puts forward suggestions that the culture industry should pay attention to local characteristics, construct industrial
clusters, implement brand strategies, and take advantages of the dual functions of market and governments as to provide

reference for policy making and healthy development of the culture industry in small and medium-sized cites.
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