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“City of Gastronomy” of UNESCO Creative Cities Network :
From International Criteria to Local Practice

Zhan Yihong', Cheng Xiaomin'*
(1. National Research Center of Cultural Industries, Central China Normal University, Wuhan 430079 ;
2. Pu’er University, Pu’er 665000)

Abstract ; China is among the few countries which have two cities who are granted as “City of
Gastronomy” of UNESCO creative cities network, but the two “City of Gastronomy” in China
are in an inferior position from the perspectives of industrial orientation and creative
development. On basis of discussing the development of “City of Gastronomy” . the article
probes the international ideas of the construction of “City of Gastronomy” on the levels of
industry, resource, technology, culture and tolerance by interpreting the criteria of “City of
Gastronomy”. Following the international ideas of “City of Gastronomy”, it then analyzes the
existing problems and reasons of the construction of “City of Gastronomy” in China through
the comparison of the practice of “City of Gastronomy” from international and local aspects ,
and proposes that China should carry on the the construction of localization of “City of
Gastronomy” , paying attention to the aspects as the orientation of the creative industry, folk

wisdom, certification system, heritage value and creative environment of gastronomy .
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