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Development Strategy Research on the Urban Sports Tourism in the Post-Asian Games Period

REN Chun—=iang
(P.E Dept. Guangzhou University Guangzhou 510405 Guangdong China)

Abstract: Using the methods of documentation expert interview and field research methods from the sports
tourism industry development economic environment policy environment physical and mental health of tourists
demand market prospect and Asian Games venues tourism resources development tourist market development and
characteristics of sports tourism industry development trend are analyzed in terms of Guangzhou Asian Games after
the period of urban sports tourism industry development advantages and trend and puts forward the Guangzhou A-
sian Games period after should seize the city sports tourism industry development advantage conditions and trend
through the implementation of the construction of modern sports tourism center of Guangzhou city development
strategy city building Asian Games sports tourism public leisure space system and urban sports tourism industry
such as public service system to the implementation of the development strategy and to realize the city of Guang—
zhou Asian Games after the period of the sustainable development of sports tourism industry for a large sports city
development of sports tourism industry to provide reference.
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