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Figure 1 Influence mechanism of urban tourism business spatial location selection for the formation of

urban tourism spatial structure
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1999 ~2009 70 )
301. 90 ( 2).
1999 12.93% 2009 37.59% ; 2009

1 () . . ( : 2009 )
Table 1 Spatial distribution of tourism businesses including tourist regions travel agencies and tourism hotels in Hangzhou until the
end of 2009

5A 4A  3A  2A 1A
2057 28 1 19 8 0 0 500 41 459 255 16 40 89 105 5 118 373
1163 6 1 4 1 0 0 337 39 298 127 8 27 50 42 0 48 175
165 3 0 3 0 0 0 330 33 21 3 7 10 1 0 15 36
135 3 0 1 2 0 0 18 1 17 23 2 1 9 11 0 12 35
92 3 0 2 1 0 0 20 0 20 12 0 0 1 9 2 5 17
173 2 0 1 1 0 0 33 1 33 24 1 2 4 15 2 15 39
107 2 0 1 1 0 0 24 0 24 13 0 1 6 5 1 8 21
94 4 0 3 1 0 0 14 0 14 16 2 2 5 7 0 5 21
129 5 0 4 1 0 0 21 1 20 19 0 0 4 15 0 10 29
894 22 0 15 7 0 0 163 2 161 128 8 13 39 63 5 70 198
/ (%) 43.46 78.57 0.00 78.95 87.50 - - 32.60 4.88 35.08 50.20 50.00 32.50 43.82 60.00 100.00 59.32 53.08
(1) :2003 — 2009 ¢ $.2000 —2009 ( bR ( ) o (2)
. N . . 6 . . . . .
7 ( .) . (3) 2009 12 31 L, (4) N 4 PNK¢
IS ( ) .
2 1999 -2009 () ( : )

Table 2 Total tourism income in each county of Hangzhou since 1999 to 2009 ( Unit: one hundred million Yuan)

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009
186 214.3 249.7 294.4 325.9 410.1 465.1 543.7 630.1 707.2 803.1
161.968 170.523 195.24 224.2 247.42  307.98 344.91 345.86 423.37  454.08 501.2

- 8.1 13.2 19.6 13.6 24 25 81.33 68 86 108
1.052 3.5 5.37 7.33 8.65 18.9 22.77 27.44 33.12 42.33 52.29
1.51 6.13 6.9 7.31 7.10 9.10 14.01 17.31 20.10 22.89 25.51

4 4.8 6.03 7.2 14.68 10.5 15.01 19.31 25.1 30.7 38.1
7.25 7.30 7.81 8.36 10.21 11.52 11.4 13.6 14.3 15.6 16.9
3.22 4.147 5.15 8.40 12.24 14.6 16.4 21.0 25.1 31.4 34.5
7.0 9.8 10 12 12 13.5 15.60 17.85 21.01 24.2 26.6

24.03 43.78 54.46 70.20 78.48 102.12  120.19 197.84 206.73  253.12  301.90
/ (%) 12.92 20.43 21.81 23.85 24.08 24.90 25.84 36.39 32.81 35.79 37.59
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Table 3 Details of urban mass transit

ripheral tourism area of Hangzhou

~

tourist regions and international tourism integrated development districts in Yuhang urban pe—

4

Table 4 Details of urban mass transit

N ~

tourist regions and international tourism integrated development districts in Xiaoshan and Fuy-

ang urban peripheral tourism area of Hangzhou
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Figure 2 Self — organizational evolvement process of Xiang Lake tourism business cluster in Xiaoshan and ur—
ban mass transit’ s affects during the process
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An analysis on the effects of urban mass transit on the development of urban peripheral

tourism areas based on tourism businesses’ spatial location selection in Hangzhou

Bian Xianhong
( College of Tourism and Urban Management Zhejiang Gong Shang University Hangzhou 310018 Zhejiang China)

Abstract: In order to discuss the influence of urban mass transit on tourism business location selection and tourism development
in urban peripheral areas this paper explains the relationship between urban mass transit’ s features and tourism businesses’
spatial location selection behaviors demonstrating that urban mass transit will definitely improve resource location market loca—
tion employee location and transportation location stimulate tourism land use as well as tourism resource and project explora—
tion and result in the concentration of tourism businesses in urban peripheral tourism areas. Meanwhile this paper also takes
Hangzhou as an empirical example to analyze the influence of urban mass transit on the development of urban peripheral tourism
areas.

Keywords: urban mass transit; urban peripheral tourism areas; tourism businesses’ spatial location selection behavior; Hang—

zhou



