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ROCA LONDON GALLERY

The dynamic la

is characteristic of the practice’s many projects globally, yet specific

he functional needs of Roca as a brand, and cvolved in a bespoke manner for its purpose
precisic communications technology

PP

With utmost and functionality, it integrates the latest

d with in an aesthetically responsive and seamless manner

Gallery is eq

lationship

oom products. The concept defining each of the Roca Galleries

nd

with Roca’s exception
is to take the visitor far beyond simply researching and choosing products in order to create

ely enjoyable sensory experience, enabling visitors to enjoy all the qualities of the

of a conventional showroom, the Gallery is an immersive reference space of

ent’ for the wider community ¢

apturing the essence of the brand

The Roca London Gallery is a single space of 1 100m” including connected, semi

ct displays and a meeting room space scamlessly incorporating a ra

state-of-the-art interactive technologies and audio visual resources. Designed as a versatile

lri-pu
P

nt, the Gallery will host a wide range of social and cultural events

presentations, dek hitects has fully addressed this need

ace defini nctior nce the very

in which visitors exper

essence of Roca.

The design brings abour a connective language between the architecture and the bathroom

‘carving out’ the interior and moving through the
ed GRG

Around this a number of smaller connected

movement of water

ual drops. A flowin

Gallerpias all-white

space made of fac

gypsum
pancls serves as a central axis of the Gallery

the visitor never

i-enclosed spaces can be viewed through openings in walls. As a resuls

s enclosed in one space, but can always see beyond it into the space through overlapping

and cutaway forms that enable a pleasing permeability to the Gallery

The design theme of water movement extends to the dynamic facade of the Roca London

Gallery, which appears initially to the visitor approaching the architecture like a set of

facade has

he exterior of the ground level space. The grey

apertures for the main entrance and windows and an appearance of tactlity, creating a sense
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of intrigue on the street as the visitor approaches

of fluidity and natural movement is driven by ZHA's commitment to

n tools and to the ereative possibilities arising from the constant evolution of

g processes and techniques. Both panels and the moulds used o create them were

le

> modelling, and produced in a sequence so that they would be fully compat

Water defines the landscape of the interior space, creating a sense of mobile liquidity
reinforced by a series of clongated, illuminatec These cascade the ceil
as a set of lighting fixtures, down the walls as shelves for books, media i

and onto the floor as tables and seating. Their fluid lines of convergence both lend each area

define

a feeling of

of the space an individual identity and connect them by the way they
concrete and exte

h are made of GRC, or fibre reinforced

All the panels, »
metres in height, have been pre-fabricated in moulds and ¢
X 4 metre panels of 800kg cach. The

tructed on-site. The facade is

made of 2 anels creating the interig

thick and made of two waffled concrete layers sandwiching a honeycomt cn
stress in different directions and is very robust as a composite material. The furniture is made
from GRP, or reinforced plastic, including the cove-shaped reception desk. The light

scheme created by Isometrix is also innovative in a complementary way, with special features

including washing the walls in light and a mix of direct and dispersed mood lighs

Part of the brief was to include a series of bathroom product ensembles int

space, and the Gallery's walls give way in six locations to semi-enclosed, cave
«
like

feature of d

area, The cocoon

C panels for the product displays, as well as to the bar and reception

continuation of the Gallery's ¢

meeting space has a wall of GRG, a al axis. A special

e Gallery is the floor of the product exhibition arcas, which has
Zaha Hadid Architects. With cach one

cates an optical cffect in

a mosaic of
porcelain iles designed exclusively for the space by

cut and laid individually, the desig ed by a water current.

The architects’ geometry is akin to natural forms, with no one point in the space being

vertically hallenged by this and the innate complexity of the

They enjoy being

proje

process of bringing the design to respond fully, through modelling and testing, to very

specific social functions
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New technologies and social media have become the primary communication tool today

y they play a key role. These new media

and for the visitor to the Roca London Gall
resources enable visitors to be entertained as well as to learn about the values, history and
special achievements of the brand, including its social responsibility and commitment to

sited at

the environment and to water sustainability. Touch-screen interactive technol
the entrance is treated by Zaha Hadid Architects’ design as an integral and complementary

element within the Gallery

ABOUT ROCA
Roca is dedicated to the design, production, sales and marketin
well as ceramic wall and floor tiles for the architecture, building and interior design sectors.

of bathroom products as

The company employs over 20 200 people, has 72 production plants and is active in more

than 135 countrics spread across S continents.

As world leader in the definition of the bathroom space, Roca works closely with prestigious
“hipperfield, Herzog & de

designers, architects and interior designers such as Moneo,
Meuron, Benedito, Giugiaro and Schmidt & Lackner, to name just a few. Through con
research and development, Roca promores initiatives which help protect the environment

This commitment is reflected in the continuous development of new products designed to
reduce water consumption.
Miguel Angel Munar, Senior Managing Director, Roca Bathroom Products Division

commented: “For Roca it is essential to have a presence in a city like London which is

obal level. London is also of strategic

a benchmark for de:

importance to our future business development since it allows us to be close to our top

78

international distributors and clients. At the Roca London Gallery, Zaha Hadid has perfectly

interpreted all our brand values as well as our company philosophy in a siny exciting

and tangible way

fetail

le in the exterior

Roca London Gallery appears that water has sculptured and defined cach and every

of the space. Roca’s commitment to design and innovation is clearly vis

n Gallery

facade which gives the Roca Lond

of the building with its distinctive and uniqu

its identity. Three almost organic portals which appear to have been shaped by water erosion

open up this space to the city. The movement of water is the overriding theme in the Roca

g exterior and interior spaces, The interior is seulptured

lery — flowing and mer

London G
white concrete and its state of the art lighting connects each of the different areas whilst

serving as a central axis around which the Roca London Gallery revolves.

modern, audiovisual,

The interior s fabulous, functional and flexible, featurin
sound and lighting equipment. This technology provides interaction with the brand and the
opportunity to discover the company?s history, its landmark achievements and the values

on which all of Roca’s work is based: the commitment to sustainability and particularly to

innovation, design, wellness and saving water

The Roca London Gallery is intended to be much more than just a display space. Available

to an extensive audience that will include everyone from design-savwy architeets to design-
hungry students, it will become a London hub hosting a wide range of activities such as
exhibitions produced in-house or externally, mectings, presentations, seminars and debates,

in keeping with the Roca brand and company

the criteria being a celebration of desi







