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Comparison and Enlightenment of the Advantages of Digital Media
Industry Agglomeration between Guangdong-Hong Kong-Macao
and San Francisco Bay Areas

WANG Yue & ZANG Zhipeng

( Communication School of East China University of Political Science and Law Shanghai 201620 China)

Abstract: The level of industrial agglomeration represents the degree of development of a bay area and the Guangdong-Hong
Kong-Macao Greater Bay Area has become an effective way to develop the “Digital Bay Area” through the transformation and up—
grading of the digital economy. This paper provides a comparative analysis of the agglomeration degree of listed companies in the
digital media industry in the San Francisco Bay Area and the Guangdong-Hong Kong-Macao Greater Bay Area from 2008 to 2017.
It is found that the concentration of the digital media industry in the Guangdong-Hong Kong-Macao Greater Bay Area is relatively
weak. In order to enhance the competitiveness of its digital media industry it is necessary to stimulate innovation vitality and use
incubation platforms to form agglomeration effects coordinate coordination mechanism and use institutional advantages to release
talent vitality focus on innovative technology and use Silicon Valley experience to create upgrade advantages.

Key words: Guangdong-Hong Kong-Macao Greater Bay Area; San Francisco Bay Area; digital media industry; regional economy
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