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The Research of the Conceptual Model of Cities Creative Competitiveness

and Component Factors and Its Influence Mechanism

CONG Haibin TUO Zhong

[Abstract]Cities creative have become the focus of attention in the academic community during recent years but the research of
competitiveness of cities creative is still rare. This paper defines the connotation of competitiveness of cities creative Based on the
experience of the advanced world of creative city the paper analyses the component factors of competitiveness of cities creative and
discusses the mechanism of the component factors of competitiveness of creative.
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