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Abstract:Movies made for the 60" anniversary of PRC, represented by The Founding of a Republic
and The Message, were met very differently by audience in Hong Kong. In The Founding of a
Republic, Hong Kong is “present yet absent”. The ambiguity that led to their cold reception in Hong
Kong is not because there is no politics in Hong Kong, but because the film failed to depict Hong
Kong’ s real political identity. The Message, which is more commercial, has posed challenges to
Hong Kong’s film economy and cultural industry, reflecting the bottleneck of Hong Kong’s
filmmaking. The political narration of “New China” severed the vein that has kept overseas Chinese
communities alive for all time-China’s traditional culture. Hong Kong’s difficulties in building a
political identity is closely related to the commercial nature of its mass media.

Keywords: political identity, film economy, traditional culture, mass media
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