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Tab.2 Eigenvalue Greater than 1 Entry in the Contribution Rate of Variance

¢79) 73] %)
2005 2009 2005 2009 2005 2009 2005 2009
F, 8.356 8.808 59.689 62.912 59.689 62.912 35.070 37.852
F, 1.884 1.675 13.458 11.964 73.147 74.876 29.131 29.281
F; 1.345 1.286 9.605 9.189 82.751 84.065 16.913 13.518
F, 1.143 1.043 8.165 7.453 90.916 91.518 9.802 10.867
, Xo X X6 . X5 . X0 X,
3 . (
) ) F,
“ ”; X 12 ~ Xn N
3.1.1 AAxX AEAEE , F, “
SPSS15. 0 ( ) 7 X0
9 Xl \X8 .
’ r ( X3 . X@ ) ) F3
=0 912, r(X;,X,,)=—0 009, “ 7 X, ,
0. 660, ( N )
OLS s R*? 0. 951 38, F N , F, “
=32 389 4, t—test 7, 0. 09~0. 10,
o b o
. 3.1.3 K=Am A& = kX KFH 0B ZF R
, F, F, . F;.F, NN
o ) Y)
3.1.2 #raR X W R a 5 .4 ,
14 s 2005 2009 (
SPSS15. 0 s 4, 3 4
C 3, ( N
2005.,2009 « 3 )\
3
Tab.3 Rotated Component Matrix
2005 2009
F, F, Fs Fy Fy Fy Fs Fy
X 0.958 0.224 —0.027 —0.085 0.926 0.202 0.178 0.079
X3 0.896 0.349 —0.005 —0.194 0.910 0.224 0.208 —0.109
X 0.781 0.432 0.309 0.092 0.784 0.331 0.272 0.351
X5 0.776 0.547 0.081 —0.136 0.752 0.534 0.243 —0.009
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Xn 0.306 0.894 0.000 —0.141 0.408 0.871 —0.008 —0.196
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Tab.5 Score of Influence Factors of Related Creative Industries and Comprehensive Score
F F, F, F, F,
2005 2009 2005 2009 2005 2009 2005 2009 2005 2009
1267.817 4992.703 —8914.09 —3582.037 4431.215 7 666.773 17 348.290 20 495.575 1 724.289 12 267.196
925.146 3 556.481 —4477.94 —1918.301 2 562.244 4 984.922 10 027.850 14 551.587 542.149 7 875.929
547.651 3762.782 —6 859.77 —5 256.394 2 721.365 6 241.001 11 890.820 18 777.751 1 525.374 12 759.995
275.603 3 809.465 —12 025.30 —6 571.607 3 641.262 6 558.057 18 407.880 20 673.025 3 252.551 14 558.808
319.237 3 639.458 —7621.24 —5496.397 2 541.285 6 052.218 12 230.810 18 859.234 1 868.062 12 868.432
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107.693 2 348.791 —6 944.13 —4 557.770 2 004.318 4 104.315 10 517.840 13 525.490 1 838.805 9 605.572
358.581 1 856.515 —3361.60 —2695.895 1483.956 3 181.018 6 064.526 9 330.027 811.157 6 297.033
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94.477 1 583.545 —3 788.45 —3109.023 1 239.185 2 881.208 5727.576 8 975.311 952.812 6 473.210
257.855 2 291.009 —5871.06 —3434.785 1 938.158 3 824.304 9 495.787 11 770.113 1 491.616 8 100.356
162.912 2 116.601 —5 758.00 —4 239.955 1 750.773 3 757.813 9 008.023 12 183.107 1517.013 8 965.408
181.729 1 770.883 —4 273.60 —2 752.798 1 383.995 2 918.127 6 952.095 9 396.510 1 035.512 6 332.891
117.168 2 121.767 —5 145.73 —4 669.247 1 433.096 3 853.049 8 274.372 12 615.103 1 069.736 9 714.269
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TRENDS AND EFFECTS OF CREATIVE INDUSTRIES DEVELOPMENT IN
THE YANGTZE RIVER DELTA’S URBAN AGGLOMERATIONS

MA Ren-feng

(Research Center for Marine Culture and Economy of Zhejiang,Ningbo University, Ningbo 315211, China)

Abstract.: With its prominent contribution to regional economy, creative industry (CI) is a popular topic both in
academic field and practice. CI cultivating and development is crucial for industrial upgrading and spatial
restructuring in metropolitans and medium cities. An overall survey of the relative literatures reveals that nine
research themes are closely or partly related to this research, which are: influence on economic growth, insights on
creative class, reasoning of creative city, elaboration of creative milieu, examination of location preference,
exploration on network of CI, argumentation of culture-led urban regeneration, concerns to urban social space,
urban policy implications. Recently, CI features the urban agglomeration and urban hierarchy. Integrating the two
theories of Christallers centrality and Florida’s creative economy, the article uses original database to explore the
determinant factors influencing CI development in urban agglomeration and creative economy, and their impact on
urban agglomeration restructuring across 16 cities in the Yangtze River Delta (YRD). A measure index system of
14 factors are proposed from five perspectives of economic, culture, social, creation and intelligence, for the
relation of creative industry and urban agglomeration and creative city hierarchy. On the database of year 2005 and
2009, five factors are distinguished in factor analysis with SPSS15, 0 and ArcGIS9. 2, including city amenity, scale
and quality of creative class, economic base and economic investment intensity, city recreation facility, with the
first three are leading factors. This different feature from Florida's theory implies that diversity of cultural
environment and tolerance does not show its impact in those Chinese regions with most developed creative industry.
Research also shows the rapid increase of CI in 16 cities, and less disparity at intercity level. The rank-size of city
hierarchy with CI as measure index shows similar feature as that using economy or population as index, with
Shanghai as the primary city, the second level cities of Nanjing, Suzhou and Hangzhou. However it shows some
different feature, as Ningbo and Yangzhou showing lower CI level than Taizhou, Zhengjiang and Shaoxing,
implying that a new urban system is developing guided by creative industry in the YRD. CI development does not
show its restructuring ability in urban system in the YDA, implying the advantage of creativity of creative class has
not been transferred to industry advantage. The research implies the competition between cities taking similar
development path and policy with space carrier of creative industry center. The disordered competition will restrict
the progress to be a creative city, and the competitiveness improvement of the YDA urban agglomeration in global

competition,

Key words: creative industry; the Yangtze River Delta; influencing factors; creative urban system



