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Evaluation on Agglomeration Capability of Functional Organization in
Node Cities in The Belt and Road

Zhuang Delin', Luo Bijing',Chen Xinkang®
(1. School of Economics, Hefei University of Technology, Hefei 230601, China;2 International School of Business Administration,

Shanghai University of Finance and Economics, Shanghai 200433, China)

Abstract: On the basis of defining the agglomeration capability of functional organization,this paper constructs an evaluation model for agglom-
eration capability of functional organization which contains five dimensions, namely strategic resources abundance of city, global connectivity,
ease of doing business, livability quality for multinational corporations” employees and city’s innovation ability,and it develops an evaluation index
system including 44 indices. Then it uses this index system to evaluate the agglomeration capabilities of functional organizations of 15 sample
cites including ten node cities in The Belt and Road and five global cities leading headquarters economy. The results show as follows: fifteen sam-
ple cities could be divided into 4 tiers,and none of node cities in The Belt and Road are in the highest tier,and lag far behind the cities in the
highest tier at the aspects of city innovation ability and livability quality for multinational corporations employees; Beijing and Shanghai perform
well in the fields of strategic resource abundance and global connectivity; however, Beijing is clearly behind in the field of livability quality for
multinational corporations employees,and Shanghai lags far behind in the field of ease of doing business and livability quality for multinational
corporations” employees.

Keywords: functional organization;agglomeration capability; The Belt and Road;headquarters economy;location selection

( 100

Relationship between Innovative Entry Strategy and Performance of New Venture:

Empirical Study Based on China's Municipal Institutional Environment

Li Lin',Cheng Yuan'?,Gao Jian'*
(School of Economics and Management, Tsinghua University, Beijing 100084, China)

Abstract: From the perspective of institution theory, this paper uses a hierarchical linear model to analyze the relationship between new venture
‘s innovative entry strategy and performance as well as the moderating effect of institutional environment on this relationship, based on a national
survey investigation in entrepreneurship. The results show as follows:innovative entry strategy has a significant positive impact on new venture
‘s performance; lower government interference, product market,factor market and legal effectiveness positively moderate the relationship between
new ventures innovative entry strategy and performance, while intermediary service agencies negatively moderate the above relationship.

Keywords: entry strategy;entrepreneurial performance;institutional environment
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