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Comprehensive Evaluation and Spatial-temporal Evolution

of City Creativity Competitiveness in China
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Abstract: The paper established an index system to assess their creative competitiveness from creative resources integration competitive—
ness creative environment support competitiveness creative network operating force competitiveness ~ creative performance expression
competitiveness and sustainable development competitiveness based on content of creative competitive capability. Based on these five di—
mensions from 2004 and 2013  this article applied the entropy method to measure the comprehensive level of creative competitiveness in
34 major cities of China. It utilized the software of ArcGIS to analyze the spatial and temporal evolution in terms of creative competitive—
ness level in 34 major cities of China. The research indicates that there are significant differences of the level of creative competitiveness

in different cities there exists a pattern of prosperous development in east general development in middle and lagging development in
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the west. and there are variable features in different periods. The competitiveness of major city overall presents multiHevel space evolu—
tion and the creative competitiveness indexes of the space distribution pattern is more scattered.

Key words: Creative competitiveness; Comprehensive measurement; Spatial-temporal evolution
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